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Mapa strategii

Legenda:

MRR - Monthly Recuring
Revenue (miesieczne
przychody powtarzajace)
2 Customer Equity
(warto$¢ klienta)

3USP - Unique selling
proposition (unikalne
cechy produktu/oferty)
4CSS - Customer
Satisfaction Score

SNPS - Net Promoter
Score (Wskaznik
lojalnosci klientow)
8CAC - Customer
Aquisition Cost (koszt
pozyskania klienta)
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